Access, Fall 2010 by San Jose State University, School of Journalism and Mass Communications
San Jose State University
SJSU ScholarWorks
Access Magazine College of Applied Sciences and Arts
Fall 2010
Access, Fall 2010
San Jose State University, School of Journalism and Mass Communications
Follow this and additional works at: http://scholarworks.sjsu.edu/accessmagazine
Part of the Journalism Studies Commons, and the Mass Communication Commons
This Book is brought to you for free and open access by the College of Applied Sciences and Arts at SJSU ScholarWorks. It has been accepted for
inclusion in Access Magazine by an authorized administrator of SJSU ScholarWorks. For more information, please contact scholarworks@sjsu.edu.
Recommended Citation
San Jose State University, School of Journalism and Mass Communications, "Access, Fall 2010" (2010). Access Magazine. 1.
http://scholarworks.sjsu.edu/accessmagazine/1
CANNABIS
MEDICINE OR MISUSE?
All Access pAss
A behind-the-scenes look of  Access magazine 
Photographer Kirsten J. Aguilar
Location Emma Prusch Farm Park, 10th Street parking 
garage, Dwight Bentel Hall and mauricio Garcia's kitchen
Model Brenda Norrie
Counter clock-wise from top left: Amaris Dominguez, Clifford 
Grodin, Clifford Grodin, Jhenene Louis, Angela Marino, 
Jhenene Louis, Angela Marino, Jhenene Louis, Angela 
Marino, Stephanie A. Vallejo, Sean Whitmore, Clifford 
Grodin, Jaimie Collins, Jhenene Louis, Mauricio Garcia, 
Jennifer Hadley, Rooster, Mauricio Garcia
2 | Access |
T en years ago, I was 11 years old. Things have definitely changed since then and now that I’m an adult, I know my potential and what hard work can produce. But success does not involve just one person. For the past four months, 
I’ve been working with a team of 16 people who created what you are 
holding today. Since this magazine is produced by a class — all of which 
had no idea how to put a magazine together — it was a challenge to 
combine all our ideas, compromise and pull it off. 
I came from a strictly newspaper writing style and background, 
so creating a magazine was a quirky dream of mine. At the first Access meeting, I was 
thinking more like a reporter than a story teller. It wasn’t until week four that my 
mind truly wrapped around the fact that I was surrounded by people who looked 
to me for guidance. That’s what college has given me. A chance to play like the big 
dogs and make decisions that will satisfy my team’s goal and vision to create a maga-
zine everyone can enjoy. We are a college staff but we are also just a step behind 
professionals. Our goal was to have you almost forget that the words and art on 
these shiny stapled pages were made by people who pass by you everyday. This is our 
campus and this is your, and our, magazine. 
This issue of Access incorporates the lifestyles and social trends experienced in col-
lege. As you flip through the pages you will discover lifestyles of different people and 
places. Our top feature story explores how small town students find ways to fit in and 
the changes they go through during the transition. Ever wonder what a foreign exchange 
student thinks about when he first steps foot on campus? 
Delve into Campus Secrets that will remind you that your classmates aren’t 
always what they seem and check out the Keg List where you might find something 
to check off. 
What can happen in four months or 121 days or 2976 hours? An extended 
summer vacation, one semester in college, or in this case, a magazine. This is 
our baby. Treat it kindly and it will make you smile, wonder and appreciate. Our 
campus, our magazine.
Sincerely,
Stephanie A. Vallejo
Editor
Fall 2010
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By Amanda Winter
We thought it would be fun to go 
around campus and find secrets 
hidden in our own university. Stu-
dents anonymously submitted some 
of their deepest, darkest secrets on 
Post-its we handed out.
This was inspired by a website 
called PostSecret, where people mail 
in homemade postcards with their 
personal secrets on it, which are then 
uploaded on the site to share with 
the world.
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 Switch to Compact Fluorescent (CF) 
light bulbs.
From an economic standpoint, it would 
be foolish not to. CF light bulbs, depend-
ing on the brand and quality, can last be-
tween 6,000 and 15,000 hours. Regular, 
incandescent bulbs last a measly 1,000 
hours, proving that CF bulbs can be six to 
15 times as good. They're cheaper, too.
 Use reusable products, not plastic.
People buy bottled water all the time. It 
would make more sense to buy a reusable 
metal canister — they're easy to clean and 
they won't rot the way plastic does.
In general, plastic should be avoid-
ed. Many stores are now selling reus-
able bags that can be easily folded and 
conveniently stored.
 Unplug stuff.
Unplugging something is easy, but a high 
percentage of homes in America keep 
their appliances plugged in. Many high-
tech companies are stating that they're 
saving energy since less voltage is being 
used during standby. If it's plugged in, it's 
using energy.
 Use alternative transportation.
While having a vehicle is a privilege, it 
shouldn't always be used. If an SJSU student 
starts class past 10:30 a.m., that student 
will probably have trouble finding parking. 
Try carpooling with friends. Students can 
take public transportation for free if their 
Valley Transportation Authority sticker is 
attached to their Tower Card. 
 Tell a friend. 
People usually don’t do things with-
out encouragement and if everybody 
strives to help the situation by talking 
about it, we would live in a much bet-
ter place. If you're at a party and your 
drink is in a Styrofoam cup, which can't 
be recycled, ask why the host didn't 
use paper or plastic cups. Knowledge is 
power, and we should spread it.
LIVE GREEN
Simple Steps to
Being sustainable doesn't always involve buying a Prius or 
making compost. Making changes to our lifestyles can result 
in a more sustainable pattern of living. These suggestions are 
some of the easiest ways to live a greener lifestyle. 
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There is one word that many people will never hear 
outside of the Bay Area. If you are from Southern 
California (SoCal), it probably caught your attention.
According to the Urban Dictionary website, 
“hella” is defined as “an intensifier, with a gram-
matical function and usage similar to ‘very’ or ‘re-
ally.’” According to the website, the exact origin is 
unknown, but it’s speculated to be from Alameda 
County and was used popularly in Berkeley public 
schools in 1979.
“It’s like the hyphy (an urban subgenre of Hip Hop) 
movement, or Bay music," said Stephanie Monterroza, a 
junior nursing major. "It’s something only we have.”
“I Hella ‘heart’ the Bay Area” T-shirts decorate 
Northern California (NorCal) and take the place of 
New York’s popular “I ‘heart’ NY” T-shirts. “Hella” is 
to NorCal as the word “wicked” is to the East Coast. 
It’s a trademark. 
 Students from the southern part of the state 
probably wonder what it’s all about. Many are of-
ten just annoyed by the term. What is unique is that 
“hella” is a word that can make NorCal special. 
“When I go to Virginia to see my boyfriend, I 
say ‘hella’ and people look at me like I’m crazy,” said 
Whitney Huey, a recent SJSU alumna and NorCal native.
Perhaps it’s an inside joke among the natives, or 
maybe it’s a word that sticks to your lingo the longer 
you’ve lived here. Sure, there are other elements to 
the region, but “hella” is a Bay Area trademark.
No matter the social group, “hella” bonds 
NorCal natives together. It’s a simple word that they 
all share and understand. No need to wonder where 
the word came from anymore. Just know that it’s been 
here for 30 years, and doesn’t seem to be disappearing 
anytime soon.
By Ashley Albert
| Art Timothy Tang || Art Brian Kistler |
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Cruelty-free Food
A photo of a monkey, four limbs stretched out and clamped in a restraint apparatus, provides the right amount of ammuni-tion for animal rights organizations. One in particular takes their beliefs to the extreme, argues Friends of Animals, an 
animal rights group who openly criticizes People for the Ethical Treat-
ment of Animals (PETA).
 In 1981, Alex Pacheco, co-founder of PETA captured that shocking 
photo inside a primate research lab in Silver Spring, Maryland. The lab 
which tested new nerve growth by crippling the monkeys, resulted in the 
first case against animal cruelty in a research setting, according to the 
American Law and Legal Information website. 
Evading the pain and suffering of animals is one reason someone might 
adopt a vegan lifestyle.  
“I found the environmental impact and the meat industry to be my 
own reasons for going vegan,” said Rachel Nielsen, a junior social work 
major.  Nielsen admits that she became vegan after falling for the propa-
ganda from PETA. 
The vegan market's popularity is growing in the mainstream media 
and gaining enough clout to compete with the meat industry, according 
to the Prepared Foods Network website, a food and dietary product 
publication.
According to the Vegetarian Resource Group, an organization that in-
forms businesses and schools on the health and nutrition of vegetarianism, 
approximately two million people in the U.S. are currently living a vegan 
lifestyle. This evidence suggests that we need to take a closer look to appre-
ciate the growing reputation of veganism and decide whether more estab-
lishments will add meat alternatives to their production line.
Vegans are a form of extreme vegetarians that, on top of avoiding 
meats, also avoid animal byproducts.  Nielsen, who became a vegetarian 
at age 15 and found veganism six months later, said she found this lifestyle 
By Amanda Holst
Vegan Chocolate Cupcakes & Cream Cheese Frosting
Chocolate Cupcakes
¹⁄3 c. cocoa
1 c. sugar
1 ¾ c. flour
1 tsp. baking soda
2 tsp. vinegar
1 c. water
¹⁄3 c. oil
1 tsp. vanilla
Preheat oven to 350 degrees. Mix all dry in-
gredients together. Add wet ingredients in the 
order they are listed. Pour batter into cupcake 
liners placed in a cupcake pan. Bake for 10-15 
minutes, or until a toothpick inserted into the 
center of a cupcake comes out cleanly.
"Cream Cheese" Frosting
2 (8 ounce) pkg. vegan cream cheese
½ cup margarine
2 cups sifted confectioners’ sugar
1 teaspoon vanilla extract
Opt.: Strawberries, sliced and fanned
Bring the cream cheese and margarine 
to room temperature. In a medium bowl, 
whisk together the cream cheese and 
margarine until creamy. Mix in the vanilla, 
then gradually stir in the confectioners 
sugar. Store in the refrigerator after use.
Recipe by Rachel Nielsen
Continued on Page 21
Burdens and rewards of  a vegan lifestyle
| Photographer Kirsten J. Aguilar |
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Brian Summers enjoys serving everyone who wanders into the vegan eatery, whether they have tattoos and skate-
boards or briefcases and business suits. 
The First Street vegan deli satisfies 
many meat eaters whom friends and co-
workers bring along.
“Once I get food in people’s mouths, 
they’re usually pleasantly surprised,” 
Summers said.
Summers opened Good Karma to re-
flect his cultural and environmental values 
while still making a living and catering to 
his local customers needs and desires.
Good Karma, along with Italian deli 
Caffe Trieste and Vietnamese vegetarian 
restaurant Tofoo Com Chay, all strive to 
balance socially and environmentally re-
sponsible ideals with economic realities.
Good Karma helps people as well as 
the natural environment by occasionally 
allowing regulars down on their luck to 
pay for meals by washing dishes.
 “We wish we could do that for ev-
eryone in the city, but there’s only so 
much food we can afford to give away, 
so we start with the people we know,” 
server Julia Lang said.
Good Karma’s management said 
they would participate in more compa-
ny philanthropy if they were in a better 
financial situation. 
Summers was born and raised in San 
Jose and has been vegan for the past 15 
years. He grew up loving to cook and dis-
covered veganism at 19 after getting sick 
from a poorly prepared chicken sandwich.
Summers purchases produce from 
local suppliers whenever possible in an 
effort to minimize pollution produced 
by food trucks while also saving money. 
The cabbage, tomatoes and other ingre-
dients come from within 200 miles of 
San Jose; from a Veggielution organic 
farm project or the Central Valley.
Good Karma never lectures guests 
about its philosophy, preferring to create 
an enjoyable, relaxed vegan dining expe-
rience.  “I’m up on all these environmen-
tal and animal welfare issues, but I don’t 
keep propaganda around the restaurant." 
Summer said. "It’s just not appetizing.” 
Some customers come to the res-
taurant because they serve beer all 
day and the $5.50 two-item meal plate 
makes Good Karma a good deal. 
Caffe Trieste also seeks to create a 
sense of community and help others 
by donating food to local civil rights 
events and art shows. They present free 
art events, including arias from Opera 
San Jose’s singers, and offer free Wi-Fi, 
even without a purchase. 
“I’d like to bring European café 
culture to the Bay Area, and I like the 
culture aspect of it even more than the 
coffee,” owner Roger Springall said.
Caffe Trieste’s management seeks 
to please diners, incorporating custom-
er relations into their business plan.
"Imagine that you’re a customer," 
Springall said. "You have to see the 
whole experience through their eyes.”
Although Caffe Trieste does not 
exclusively offer vegetarian food, they 
strive towards environmental respon-
sibility. According to server Caroline 
Springall, the cafe recycles as much as 
possible, relying on its coordination 
with the city’s free pick-up service.
While positive about the prospects 
for socially and environmentally respon-
sible entrepreneurship in San Jose, Sprin-
gall does acknowledge challenges involved 
with starting any new business. He cau-
tions would-be business owners that their 
plans will likely cost twice as much and 
take twice as long as they expect.
“If running your own business is 
your dream, then go for it, but be pre-
pared to work hard,” he said.
Tofoo Com Chay presents its values 
slightly more intentionally. Posters for 
Eastern spiritual leader Sri Chinmoy, who 
preaches kindness toward humans and 
animals along with environmental respon-
sibility, adorn the small diner’s wall.
The restaurant is also taking steps 
toward greater environmental conser-
vation, now replacing some Styrofoam 
dessert and takeout trays with biode-
gradable material.
However, owner Ben Banj agrees 
with Springall and Summers’ focus on 
pleasing customers. Leading by exam-
ple, Tofoo Com Chay serves the food 
without preaching and with a smile.
For the owners of Caffe Trieste, 
Tofoo Com Chay and Good  Karma, 
watching people connect and help cre-
ate a unique atmosphere inspires them 
to stay in business despite economic 
challenges. Each restaurant has faced 
logistical issues and difficult trade-offs, 
yet they remain in business and contin-
ue to take steps towards living out their 
founding principles.
Culture Shock 
for Your Taste Buds
Environmentally-conscious businesses
By Cristina Deptula
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Your head rolls off a pillow as an alarm rudely interrupts your slumber. Here you are, in the room you have set your 
eyes on every morning for the past way too 
long. This looks like your parents' house.
 The glowing numbers tell you it is 
8 a.m. — a full hour before class begins. 
Remember the days when you welcomed 
the morning just 15 minutes before class 
started, when you lived a whole lot closer 
to campus and before you decided to 
save money during this recession and 
move home?
The idea of a silver lining is not that 
it overcomes the cloud itself. In the 
words of Webster’s New World diction-
ary, a silver lining is “some basis for hope 
or some comforting aspect in the midst 
of despair.”
In a year where the state of California 
was forced to cut funding to the Califor-
nia State University system by $386 mil-
lion, according to the SJSU website, it has 
become even harder for students to keep 
up with the costs of attending school. 
This cannot be all bad — there has to 
be a silver lining.
One way students have been able to 
avoid unnecessary costs is to do what 
many SJSU students have done — live at 
home and commute to campus. 
“I moved home because it was too 
much money,” said Andrea Henneman, a 
junior photography major that lived on 
campus for her first two years. Henneman 
moved back to her parents' place in south 
San Jose this year. “From being at home, 
I’ve learned how much nicer it is to save 
that money,” she said.
Lawrence Sharma, a junior advertising 
major, also swapped his room on campus 
for his former residence.
“It’s nice being in the comfort of 
home,” Sharma said. “And, obviously the 
food is awesome.”
More meals at home means more 
time with family. 
“At dinner, my parents like to talk 
about family stuff, like what my sister is 
doing with her life,” Henneman said.
Family news, extra money, home-
cooked meals and the comfort of home 
are just some of the silver linings of the 
effects of the recession.
You twist open the blinds to let the 
light in and shuffle to the shower. The 
hot water is like a refuge. It takes all the 
effort you have to step out, towel off, 
and pull on your jeans and a shirt. You 
grab a quick bowl of Cheerios before 
rushing out the door. If you aren’t care-
ful, you might miss the light rail and be 
10 minutes late to your class, at which 
point your professor will yell at you. 
Luckily, you’re about to be in for a bit of 
entertainment — yet another upside to 
moving home. 
“One time I saw a Mexican guy 
try to kick a black man in the chest,” 
Sharma said, describing an experience 
he had on the Valley Transportation Au-
thority light rail.
Sharma takes public transportation to 
school every day, a practice he took up af-
ter moving from Joe West Hall to his par-
ents' townhouse in south San Jose.
He said the light rail incident began 
with the Mexican man spitting on the 
black man.
“The black guy was really calm,” 
Sharma said. “He’s like ‘I ain’t goin’ to 
fight you.’”
Sharma said the first man then took 
off his shirt and yelled, “No, let’s do this, 
let’s do this!"
 “The Mexican guy is going crazy and 
just straight up kicks him in the chest,” 
Sharma said. The black man continued 
to be ostensibly peaceful.
Not every interesting light rail mo-
ment will come in the form of a fight.
By Daniel M. Herberholz
Empty Wallets,
Full Hearts
“One guy once came up to me 
and said, ‘You’re going to be loved 
and cherished by a lot of  people 
one day,’” Henneman said. “I was 
like, ’Is this Jesus coming up to me, tell-
ing me what is going to happen to me in 
my life?' It was amazing.”
Beating the odds of the recession
Continued on Page 27
| Photographer Sean Whitmore |
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T he newest magazine to make a splash in the fashion world won’t be found for sale on newsstands and isn’t headed 
by highly paid fashion editors — it is 
still viewed by more than 140 million 
unique readers per month. Far from the 
fashion district, the startup website Poly-
vore allows its vibrant, chic and fashion-
conscious community of users to create 
electronic fashion spreads called “sets” 
of clothing and accessories on an easy-to-
use, drag and drop editor. Seamlessly fus-
ing fashion with social media, 3-year-old 
Polyvore is redefining how people around 
the world experience, create and share 
fashion over the Internet.
Launched in 2007 by three former Ya-
hoo engineers, Polyvore is a fun, unique 
and social environment where users can 
interact with products, discover trends 
and engage with brands. Using a simple set 
of virtual styling tools, Polyvore members 
can “clip” images from retail sites across 
the Web to mix and match together out-
fits in a collage type format. The Polyvore 
Clipper is an installed browser bookmark 
that allows users to easily import items 
from outside websites into Polyvore. 
Polyvore reports that 30,000 sets are cre-
ated daily on the site. Readers can view 
published sets, click on an item they are 
interested in purchasing and be taken to 
the corresponding website.
Registered users can create personal 
profiles that spotlight their generated 
sets, send personal messages to other 
members and comment upon or click 
“like” toward other user-generated sets. 
Members can also save particular items 
they fancy from other sets to add to their 
own library of items for later use. Us-
ers can even create or join user-created 
groups based on common interest or 
trend in fashion and beauty.
While top traditional fashion maga-
zines have been struggling to hold an 
online audience, Polyvore has easily mul-
tiplied its traffic in the last year. The fash-
ion community site has seen its registered 
user base increase by 163 percent this past 
year to 1.8 million in the United States, 
according to comScore, a marketing re-
search company that provides marketing 
data and services to many of the Internet’s 
largest businesses. Polyvore had more 
than 1.25 million unique visitors in Janu-
ary 2010. According to Compete, a Web 
analytics firm, this is almost 20 percent 
more traffic than Style.com, which is run 
by top-selling fashion magazine Vogue. 
Polyvore also soars over Instyle.com, the 
self-proclaimed “leading” fashion, beauty 
and celebrity lifestyle site, with 60 per-
cent more popularity.
Polyvore has recently allowed its mem-
bers to share their collage creations on 
blogs and popular social networking sites, 
such as Facebook and Twitter.  According 
to All Things Digital, a website devoted to 
news, analysis and opinion on technology, 
the Internet and media, this has extended 
Polyvore’s reach by an additional 22 mil-
lion impressions per month. Page impres-
sions, or hits, refer to the exact number of 
times a specific website has been accessed 
or viewed by a user. This viral distribution 
Continued on Page 26
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To escape to the countryside — where life is simpler, clean-er and slower — is a common dream for those living in the 
city.  Escape is a welcome remedy to a life 
complicated by the everyday pressures 
and the struggles of the rat race.  People 
rarely give any thought to those who want 
to escape the simple country life.  The 
intrigue of a quicker pace and the bound-
less opportunities and challenges present-
ed by the city are just as romanticized by 
small-town students as the pure country 
life is to city people.
Leaving a static and insular commu-
nity, no matter how warm and support-
ive, is idealized by restless rural teen-
agers. However, the chance for a fresh 
start is tempered with the feeling of 
being alone in a sea of people. For 
college-bound country-mice everywhere, 
moving to the big city can be as liberat-
ing as it is terrifying.
 “It was exciting to know that here, 
living on campus, there were as many 
people as there were in my whole town,” 
said Ashley Durbin, a senior psychology 
and behavioral science major from the 
3,000-person town of Weed, California.
Weed is an old mill town with an 
incredibly close community.  For some 
the ease and familiarity of such an insu-
lar culture can feel like a social handicap 
in a foreign environment. “I was really 
nervous that I wasn’t going to be able to 
make friends,” Durbin said. “It sounds 
weird, but when you grow up with all of 
your friends you don’t really have to learn 
to make new friends.”
Pavement
Pastures
to
By Eric Van Susteren
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Graciela Rodriguez, a senior social 
work major, said she knew every single 
person in her town.  “We were like a very 
close family in the community,” she said.
Her town, Los Naranjos, held just 
over 200 people and was nestled deep in 
the countryside of Michoacan, Mexico.
Rodriguez moved to the U.S. at the 
age of 17.  “When I came here, it wasn’t 
what I expected,” she said.  “I was sad. 
I missed my family, my house and my 
friends.  I was all by myself, I didn’t know 
the language and there were huge build-
ings everywhere.”
Feelings of isolation are common for 
people who move to drastically different 
environments.  People from small com-
munities are used to recognizing everyone 
and being recognized. When this familiar-
ity is taken away, it can be uncomfortable. 
At the same time it can be liberating 
to escape small-town gossip, which of-
ten moves faster than people. “If I got in 
trouble my parents would know before I 
even got home,” Durbin said.
Wendy Ng, an SJSU sociology pro-
fessor who teaches a class on city life 
and culture, said that most people in 
cities are at best disinterested in others. 
“Everyone doesn’t make it their business 
to know your business in an urban envi-
ronment,” she said.
While small-town social dynamics 
can feel stifling, rural students must con-
front several issues involving trust.
Just 800 people live in Mitch East-
lick’s hometown of Etna, California. In a 
town as small as Etna, one can trust almost 
everyone. “Back home everyone leaves 
their front doors unlocked, everyone 
leaves their cars unlocked or even leaves 
their keys in their car,” said Eastlick, a 
sophomore journalism major. “Of course 
if you do that down here, stuff gets taken.” 
This seemingly superficial issue reflects a 
deeper distinction of how humans inter-
act in the city and the country. 
In the article, “Preparing Rural Stu-
dents for Urban Development” Doug 
Swift wrote, “Life in a rural climate is 
relaxed, friendly and warm.” It describes 
the urban atmosphere as “hurried, har-
ried and cold.” Ng refers to this phenom-
enon as urban clutter. “Because there’s so 
much going on in urban life we have to 
adopt an attitude of detachment from a 
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lot of things and we do that by detaching 
personally,” she said.
The impersonal nature of city life is es-
pecially noticeable to rural students accus-
tomed to a closer culture.  “I feel like people 
are just more nervous to be friendly here,” 
Durbin said.  “People aren’t as friendly to 
you unless they really know you.”
Personal detachment can be difficult 
to adapt to, but for many rural students 
detachment from the natural world can 
also be painful.
“I miss the mountains and being in 
clean air and perfect water straight from 
the tap,” Durbin said. “Back home you 
can just take off and go swimming, kayak-
ing or hiking.”
Kadee Coffman, a senior broadcast 
journalism major, spent much of her 
young life on a ranch just outside Clo-
vis, California. “Not being able to ride 
(horses), not being able to be on the ranch 
sometimes is really tough because I think 
that was my out for stress.” 
Although moving to the city is stress-
ful, many of the opportunities gained are 
worth the sacrifice.
Rodriguez’s hometown was relatively 
impoverished and its distance from more 
populated areas affected its residents. “In 
my town, we lack a lot of resources be-
cause we’re not near to the city,” she said. 
“We didn’t have a hospital or a clinic, so 
unless it was an emergency it was hard to 
get a doctor.”
Los Naranjos had only an elementary 
school, forcing Rodriguez to travel to the 
next town to reach her high school. Her 
case is extreme, but in general, access to 
education and medical care is more acces-
sible in larger cities.
Durbin said she doesn't think that 
growing up in a small town has hindered 
her educationally. “It doesn’t have as 
many opportunities, but it’s all what you 
make it,” she said, comparing her educa-
tion to that of students from metropoli-
tan schools. “My high school probably 
didn’t have the resources or the classes 
offered, but I’m sitting in the same class-
rooms with the same professors.”
While this is true, some resources sim-
ply are not available in small towns.  Metro-
politan universities such as SJSU offer a wide 
range of classes and knowledgeable profes-
sors that take students out of their comfort 
zone and expose their true potential.
“Here there are so many choices in 
who you can be and what you want to do, 
that you have to develop a stronger sense 
of self,” said Mikaela Schumacher, a junior 
education major who moved from her 
9,000–person town of Kingsburg, Cali-
fornia to San Jose.
Students learn about more than just 
their majors while in college, they learn 
about themselves.  This goes doubly for 
people from small towns. “I feel like you 
can never really fully mature living in a 
small town,” Schumacher said.  “You’re 
guided in your beliefs and what you should 
wear and how you should think.”
Adapting to city life can be uncom-
fortable, but one can’t expect to become 
a well-adjusted adult without experienc-
ing life in a different setting. “I think it’s 
important to come to a city like San Jose 
to reap the benefits and learn how people 
here live,” Coffman said. “My comfort 
zone would be somewhere a little more in 
the country, but having the best of both 
worlds is ideal.”
Of course, the numerous cultural ad-
justments coupled with a life lived with 
fewer educational resources can make col-
lege a more difficult experience. A study 
by the University of Rochester showed 
that students from rural areas have a lower 
chance of being successful in metropolitan 
Continued on Page 20
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Jack Herer, Blue Dream, OG Kush, and White Widow. For some peo-ple, these names are familiar strains of cannabis and for the uninformed 
         these titles are not recognized at all.
For cancer, AIDS and HIV patients, 
as well as patients with other terminal 
illnesses, these are names of medicine 
that are consumed daily to relieve nau-
sea, chronic pain and vomiting. These 
are types of medicine that patients rely 
on to alleviate the stress, physical strain 
and emotional difficulties brought forth 
by diseases that no other prescription 
medicine can handle.
 Medical marijuana lies in a gray area, 
under public scrutiny by the San Jose City 
Council and the community alike.
 Purple Elephant
 Luke Coleman, the executive direc-
tor of the Purple Elephant, which is a 
local cooperative on Santa Clara Street, 
said he opened his business because of 
family trials.
“My mother has had cancer twice,” 
Coleman said. “She’s gone through 
chemotherapy twice and both of my 
grandparents died in front of me as a 
child from cancer.”
 Coleman said he watched his grand-
father “waste away” because of cancer, as 
he was roughly 300 pounds in 1992 and 
withered down to 100 pounds in 1993.
 “My grandma was the same way,” he 
said. “I lived with the both of them, they 
died in front of me, and I seen how skinny 
they got and how their last years of their 
lives were horrible.”
 Coleman made it clear that he has 
more compassion for medical marijuana 
Legally High
Cannabis dispensaries
battle social stigma
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patients who are terminally ill than those 
with better health.
“If you have cancer or AIDS, I give 
you free medicine,” Coleman said. “If 
you’re sick, and you need medicine, you 
got it for free. But if you’re just some 
person who doesn’t want to conform to 
society and tells me that you want a care 
package, well somebody who’s sick really 
needs that.”
 Coleman said in his experience, he 
has seen young patients take advantage 
of free medicine given to those of limited 
income who claim to be sick.
 “There’s a subculture of people who 
would go get a recommendation and run 
around saying, ‘I want compassion,’” he 
said. “You’re 20 years old, what kind of 
compassion do you want? You should 
probably get a job.”
As a former owner of a mortgage 
company, Coleman has a strong business 
ethic and now as the executive director 
of the Purple Elephant, he implements a 
certain sense of empathy balanced with 
sharp common sense.
“I don’t like being taken advantage 
of,” Coleman said. “I’m very compassion-
ate for people who are terminally sick, 
as was my mother, as were my grandpar-
ents. But I believe that the compassion 
program gets out of hand for those who 
aren’t sick.”
Coleman said that the Purple Elephant 
is looking to give back to the community 
by donating to special needs children, 
but because of the negative social stigma 
attached to the medical marijuana move-
ment, there have been complications.
“We’ve run into some road blocks,” 
Coleman said. “The special needs schools 
in the area get federal funding and medi-
cal cannabis is federally against the law, 
so they’re scared that they’re putting 
their funding at risk by taking our dona-
tion. We’re trying to give back, but yet 
some people are scared to even accept 
the cash because all of the stuff that’s in 
the news.”
The debate of whether medical can-
nabis dispensaries are welcome in San 
Jose gets more heated because marijua-
na is treated like any other controlled 
substance under federal law. Under the 
Controlled Substances Act, marijuana 
is classified as a Schedule I drug, which 
means the federal government views 
marijuana as highly addictive and hav-
ing no medical value.
Safe Access
Lauren Vazquez is the  founder of the 
Silicon Valley Chapter of the Americans 
for Safe Access, a nonprofit organiza-
tion that strives to educate the public 
on cannabis’ medical and legal issues and 
promote advocacy for medical cannabis 
patients. She said the movement began 
as a grass roots movement.
“It just really started with activists,” 
Vazquez said. “Medical cannabis got 
brought on because of the AIDS crisis in 
the early ’90s and at the same time, the 
medical evidence was being advanced. 
The research showed that it worked and 
patients needed it at that time. People 
were really pushing in different communi-
ties to get this kind of access.”
Vazquez has been a medical marijuana 
patient for five years and said she has ex-
perienced light and chemical sensitivity 
that caused her painful migraines since 
she was a teenager.
“I didn’t know what was happening to 
me,” she said. “When I would go to the 
mall, the fluorescent lights in the dressing 
room would make me want to throw up. 
So, I just discovered that cannabis helps 
with the nausea, and it keeps it from 
happening in the first place.”
 In terms of legislation, Vazquez said 
San Jose was one of the first cities to pass 
regulations regarding the distribution 
of medical cannabis after the passage of 
Proposition 215.  Also known as the Com-
passionate Use Act of 1996, Proposition 
215 states “seriously ill Californians have 
the right to obtain and use marijuana for 
medical purposes.”
 In 2004, the Senate passed Senate 
Bill 420, which established a program 
that issued state identification cards 
for medical patients, discussed guide-
lines on possession and cultivation 
limits as well as established guidelines 
to ensure that marijuana was strictly 
grown for medical use.
 “Senate Bill 420 allows patients 
to collectively or cooperatively asso-
ciate to distribute medical cannabis,” 
Vazquez said. “The key is that we’re 
associating. It’s a member-based or-
ganization and the two options that 
you have are to be a collective or a 
cooperative.”
A collective or cooperative is used 
to describe a group of people who gath-
er to collectively distribute cannabis, 
Vazquez said.
“We’re not incorporated, we’re not a 
business anywhere, we don’t even have a 
location,” Vazquez said. “You have some 
people who come with medicine and 
some who don’t and you swap. You can 
have any arrangement you want." 
 A dispensary, however, is a physical 
building, a storefront distribution center 
that a collective operates, Vazquez said.
 “Dispensaries are not illegal and sales 
aren’t illegal as well,” she said. “Sales are 
allowed. You’re not allowed to make a 
profit — that’s the issue.”
Vazquez said while collectives are 
not illegal, the reason why the cannabis 
movement lies in the public eye is be-
cause of the dispensaries and the sudden 
impact they are making with the San Jose 
City Council.
“The issue with dispensaries is that 
they’re a land use and cities can regulate 
land use,” she said. “They’re also busi-
nesses and cities can regulate businesses, 
so they have to get business permits. They 
have to pay sales tax, they have to be in 
the right zoning district in the city and 
comply with all the local regulations.”
Sensible Drug Policy
The Students for Sensible Drug 
Policy is an international grass roots 
network of students who are concerned 
with the impact drug abuse has on its 
communities, according to their mis-
sion statement.
Alexander Woon, a senior psychol-
ogy and behavioral studies major, is the 
ambassador for Students for Sensible 
Drug Policy in relation to other drug 
policy reform groups and other drug 
research organizations. 
 “Students for Sensible Drug Policy 
define drug abuse as anyone who uses a 
drug more than it should be used,” Woon 
said. “If it adversely affects their normal, 
daily life and if it adversely affects their 
work, their social ties, their living situa-
tions, their own mental health and physi-
cal health, is when it can be considered 
drug abuse.” 
Woon said the organization advocates 
rehabilitation versus criminal punishment 
for nonviolent drug offenders.
Continued on Page 26
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colleges than their city-mouse cousins.  
Country kids move to urban areas 
and are thrust into a foreign environ-
ment without the familiar safety net of 
community or the normal means of re-
lieving stress. Many find themselves over-
whelmed by the newfound responsibility 
of living life alone and by the pressure to 
excel in a metropolitan university setting. 
However, Veronica Mendoza, an SJSU 
educational counselor, said these types of 
problems are common for all students, 
even ones from urban areas. They too 
have to uproot their lives, leaving their 
home and friends behind.
One will always feel like an outsider 
unless he makes his new community his 
own.  Durbin, who became a resident 
advisor, made connections with students 
living in the dorms.  “I’m always around 
people here,” she said. “I feel like it gives 
me a sense of community.” 
Adapting to a new environment is 
all about finding people with similar 
stories. Though most rural students 
have obvious differences in upbringing 
from their metropolitan counterparts, 
they share a connection based on a com-
mon struggle — becoming an adult and 
attaining higher education. 
"My first three weeks here were 
rough, I was actually going to go home,” 
said Kelty Spencer, a senior sociology ma-
jor from the 3,000-person town of Three 
Rivers, California. “Once I started to 
meet people I loved San Jose State. It was 
a really good fit.” 
Perhaps country-mice really aren’t 
that different from their city-born cous-
ins.  They find common ground by build-
ing a community together.  Though many 
intended to return to their home soil upon 
graduation, some now ask themselves 
which setting is actually their home.
“I want to help my community over 
here,” Rodriguez said. “I know I have the 
potential to make changes. I don’t miss 
either life because I feel like I’m living in 
two places.” 
Rodriguez hopes to practice social 
work in both her old and newfound 
homes. Now, both a city-mouse and a 
country-mouse, she doesn’t feel home-
sick anymore. 
Pastures to Pavement
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difficult.  “It took a while to learn what 
I could and could not eat,” she said.  “At 
first, it was a lot of thinking and reading 
labels.” Some of the byproducts Nielsen 
and other vegans avoid include gelatin, a 
protein pulled from animal tendons, lan-
olin, grease from sheep wool, and casein, 
an animal protein found in milk, accord-
ing to the PETA website.
Vegan Challenges
Similar to other lifestyles, veganism 
comes with its own personal challenges.  
Traveling may be burdensome to a 
vegan as they find themselves embark-
ing to territories that offer unfamiliar 
cuisine. Nielsen tackles this challenge by 
packing protein bars and making sure she 
knows where to find the nearest health 
food stores. 
Finding adequate protein replace-
ments is another obstacle a vegan 
must face. 
Complete proteins can be easily ob-
tained through grains like quinoa found 
in soybeans and soybean products, such 
as miso, tempeh or tofu, according to 
the Vegetarian Resource Group. Nielsen 
said she stocks up on tofu, vegan chili 
and beans to make meals such as potpies, 
chili and pasta.  
Perhaps the biggest challenge of a 
vegan lifestyle is getting support from 
family and friends.  Nielsen is fortunate 
to have a supportive family, who accom-
modate her eating habits. Some families 
of vegans may not be sympathetic to-
wards a vegan lifestyle, making visits and 
holidays a challenge. 
Dining out presents more challenges 
for a vegan.  Vegan restaurants make it 
easy to enjoy soy or wheat-based dish-
es, and recent health trends have made 
it possible to find fresh meal options. 
However, menu availability at most food 
chains remain limited, Nielsen said.
Subway, for instance, offers a veggie 
patty and Nielsen can find at least one 
vegan dish at all-American restaurant 
chains like Chili’s and T.G.I. Fridays.  
According to the PETA website, 
Asian cuisine is generally a safe option 
for vegans because they offer protein al-
ternatives, such as tofu. 
Indian food offers curried vegeta-
bles, such as chickpeas and potatoes 
on their menu. Mediterranean choices 
include spanakopita, a spinach pie 
and tabouleh, a grain dish made from 
bulgur wheat.
Mexican and Italian food may not 
accommodate vegans because the main 
ingredients are animal lard and eggs.  
 Becoming a vegan can be pricey 
upfront, but smart choices at the store 
and in the kitchen can make this life-
style attainable.
The initial cost depends on the in-
volvement of the virgin vegan. It can range 
from inexpensive spices to expensive 
organic products.  Imitation meats and 
cheeses made of soy are more expensive 
than their non-vegan counterparts, Niels-
en said, and cooking meals from scratch 
saves her a lot of money.  She said canned 
foods and frozen vegetables in bulk are 
economical ways to save on initial costs.
Personal Awareness
The commitment level for a vegan is 
more than reading labels. Nielsen, who 
constantly researches the cattle industry 
and its impact on the environment, said 
conscious living inspired her vegan life-
style. Veganism requires commitment in 
the beginning due to research, but find-
ing ways to sustain without meat gets 
easier with time.  
Nielsen said conserving natural re-
sources and the prevention of greenhouse 
emissions are her reasons to commit to 
the vegan lifestyle. She said the resistance 
to antibiotics, the major earthquakes 
around the planet and the recent salmo-
nella outbreak in hydrolyzed vegetable 
protein still concerns her.
“I can’t help to think that the earth is 
telling us something,” she said. “Every lit-
tle step we can take will help until we can 
find a way to fix the damage we’ve done.” 
Nielsen’s lifelong commitment to 
veganism extends to other facets of her 
life, including only wearing man-made 
products, avoiding hair products and 
makeup tested on animals and being a 
religious recycler.
Health benefits may be the reason 
why more and more people are adopting 
vegan lifestyles.  A vegan diet can provide 
protection against high cholesterol, high 
blood pressure, heart disease and cer-
tain types of cancers, according to The 
American Journal of Clinical Nutrition 
and the American Journal of Preventa-
tive Medicine. 
 For anyone teetering on the idea of 
practicing veganism, Nielsen suggests 
taking the time to do research.  “It can 
become unhealthy if you don’t pay atten-
tion to what you are eating,” she said.   
According to the article, “The Vir-
tues of Vegan Nutrition … and the 
risks,” author Dina Aronson wrote that 
a vegan diet should include six servings 
of grains, four servings of vegetables, 
two servings of fruit, five servings of 
beans, nuts, and other protein sources, 
two healthy fats, and eight servings of 
calcium rich foods. 
Other advice for a vegan beginner 
comes from campus nutritionist Jen-
nifer Waldrop. “If your experiment in-
cludes becoming a vegan, make sure you 
are eating a variety of foods and plan-
ning well-rounded meals,” Waldrop said. 
“If you need help or support, come to 
the Student Health Center and sched-
ule a free nutrition consultation.” 
Some vegans may find animal rights 
or the environment an impetus for con-
verting to veganism, while others be-
come more sentient to the endurance 
and stamina that a plant-based diet can 
offer.  This truth still remains, veganism 
as a lifestyle continues to spark interest. 
With veganism now in demand as a con-
sumer market, more places may start to 
offer cruelty-free options.  
If there is one underlying impres-
sion of veganism, it is that the bravery 
and heart to commit to a philosophy 
and the willingness to seek knowledge 
are essential for leading this lifestyle. 
For Nielsen, it might give the earth a 
chance to heal. 
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"I can’t help to think that the earth is telling us  
something. Every little step we can take will help until 
we can find a way to fix the damage we’ve done."
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DHARMA PUNX
Punk rockers seek spiritual purpose 
in Quaker building
On Thursday nights, people gather outside the oldest Quak-er building in California for a Dharma Punx meeting. The quaint, white building invites people inside to meditate with 
a sign that states, “Friends Meeting.” The only requirement is to 
remove your shoes.
Dharma Punx  is a traditional Buddhist group in an urban setting. 
It invites anyone to meditate, including wanderers from Debtors 
Anonymous that also meet on Thursday nights in the back of the 
Quaker building. 
Noah Levine, founder of Dharma Punx, wrote “Dharma Punx: 
A Memoir” that was published in 2003, elaborating on the religion’s 
beliefs and customs.
Deborah Godinez, an SJSU alumna and Dharma Punx member, 
said “Dharma Punx: A Memoir” is about Levine’s recovery, his journey 
and his spirituality from being a troubled teen to being someone who 
decided to become a meditation teacher and follow the Dharma.
Levine “empowered and authorized” Stephanie Tate to become 
a guiding teacher for Dharma Punx, according to San Jose’s Dharma 
Punx website. 
Tate said she has been a practicing Buddhist for 13 years. 
“I read a book (Dharma Punx: A Memoir) after seeking for a couple 
years,” Tate said. “It was practical. It just made sense.” She said she in-
vestigated religion and found Buddhism.
 Tate said Western culture is greedy, dissatisfied and always looking 
for something new.
“It’s like being Goldilocks all the time,” Tate said. “This one’s too 
hard, this one’s too soft. And when we do find something that’s just 
right, we get sick of it.”
By Shiva Zahirfar
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Guided Meditation
People of all ages sit in a circle of 
wooden chairs surrounded by half a doz-
en floor pillows as they wait for Tate to 
begin a guided meditation.
Tate told the room any posture is OK 
for meditating as long as one is upright. 
Regulars chat among themselves, giving 
off a sense of community and friendship. 
Besides floor pillows, Dharma Punx 
members also brought small wooden 
stools. One member had a Dharma Punx 
sticker on the bottom of his or her stool 
that states, “Meditate and Destroy.”
Around 7 p.m., about 20 people were 
ready to meditate. Tate sat in front on a 
floor pillow with a metal bowl at her feet. 
She joked around before asking everyone 
to close their eyes. “I’m like a flight at-
tendant,” Tate said, trying to welcome 
newcomers. “Don’t worry, there will be 
no crash landings.” People continued to 
arrive throughout the meeting and by 
the end there were about five more. 
Tate began the 30-minute medita-
tion by asking everyone to focus on 
breathing to help keep their minds in 
the present. Then she asked everyone 
to relax their bodies, starting from 
their feet and ending at their head. 
Tate’s relaxing voice and diluted 
sounds from the nearby highway drift-
ed through the room as the group fell 
deep into the meditation. After what 
seemed like less than 15 minutes, a 
metal bowl was calmly rung three 
times, signaling the group members to 
open their eyes. She asked if anyone 
had questions about meditation and 
then began her Buddhist teaching.
She used a story about a group 
of blind men and an elephant as a 
metaphor to describe how every-
one has different perceptions about 
the world based on their own expe-
riences. “Everyone touched a dif-
ferent part of the elephant,” Tate 
said. “Someone touched the trunk, 
so they thought elephants are small. 
Another man touched the behind 
of the elephant, so they thought el-
ephants are vast. Someone touched 
the tail, so they thought elephants 
are skinny.”
Recovery Meditation
Less than five minutes away from the 
lush neighborhood of Willow Glen in 
downtown San Jose, St. Francis Episcopal 
Church’s basement is the meeting place 
for the Dharma Punx recovery medita-
tion held on Tuesday nights.
The recovery meditation is for any-
one who is struggling or recovering from 
an addiction.
After the 30-minute meditation at 
this meeting, Tate, who sat cross-legged 
on her floor cushion, talked about how 
Buddhist ideology supports the 12 steps 
of recovery from addiction.
In Tate’s meditation group, she said 
she focuses on teaching the Four Noble 
Truths and Eightfold Path. 
She said the Four Noble Truths en-
compass the thoughts — with living 
comes suffering and often times our 
suffering comes from greed or things 
we desire. 
Suffering can be removed from our 
lives and positive actions can leave us in 
a peaceful state, Tate said.
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Nick Mecir, a student from West Valley Community College, 
discovered Dharma Punx after exploring Buddhism
in 2009. Weekly half-hour meditations start each meeting 
for this Dharma Punx group in San Jose. 
| Photographer Kirsten J. Aguilar |
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Each summer they come in droves to the Shoreline Amphitheatre in Mountain View, California. Tod-dlers in AC/DC T-shirts to teenag-
ers with tropical-colored Mohawks pack 
the venue to bursting. Even the elderly 
in Black Sabbath and Ozzy Osbourne 
shirts, worn down by time and mosh pits, 
proudly call themselves “metal head.” 
Slayer, Pantera, Rob Zombie and more re-
cently In Flames, Killswitch Engage and 
DevilDriver greet the audience with fist-
pumping guitar riffs, heart-racing drum 
beats and a reason to head bang. 
Their music can be politically driven, 
the lyrics can be heart-wrenching and the 
band members can be intelligent people, 
but it seems like metal heads and heavy 
metal bands are ostracized. 
Senior business major Sean Laidlaw 
said it’s a music preference. 
“Avenged Sevenfold are a mainstream 
metal band, but people don’t categorize 
them as metal because they like it,” Laid-
law said. “I think most people would be 
turned off if (Avenged Sevenfold) were 
considered metal.”
According to the American Nihilist 
Underground Society website, metal mu-
sic is based on both a technical musical 
scheme and “a set of ideas that shape its 
composition.” Metal “is a genre of find-
ing beauty in darkness, order in chaos, 
wisdom in horror, and restoring human-
ity to a path of sanity” by addressing so-
cial issues that are not often discussed or 
intentionally ignored.
German Toledo, the Subversive 
Rock Music Director for San Jose 
State’s radio station, said metal can be 
“very existential.”
“I identify with a lot of the thematics 
of metal,” Toledo said. “Behind the ste-
reotypes, it’s very secular.”
Toledo said he can trust metal music 
because of its secular nature.
“I’ll always be able to come back to 
metal as long as I’m always questioning 
the existence of God,” he said.
Metal has been around for years, but 
its history is not often written down. 
Although it’s not hard to trace its roots, 
it doesn’t seem as popularized as rock 
and pop.
According to the American Nihil-
ist Underground Society website, metal 
took off in the 1970s and 1980s with 
three main bands — Iron Maiden, Judas 
Priest and Motorhead. 
It was during this time in the 1980s 
when metal found its strongest opposi-
tion. The Parents Music Resource Center, 
a group of women with political influence 
initiated by Tipper Gore was strongly op-
posed to music with strong language or of-
fensive topics — including metal. Accord-
ing to “Running with the Devil,” a novel 
by Robert Walser about metal music, Tip-
per Gore was the “single most influential 
critic of heavy metal in the 1980s.” 
According to “Running with the Dev-
il,” the resource center, created in 1985, 
successfully convinced recording com-
panies to place warning labels on albums 
with strong language or lyrics and “has un-
derwritten partially successful campaigns 
to persuade state legislatures to censor 
certain types of music, chiefly rap and 
heavy metal.” 
Although Gore is a parent, she ne-
glected “to mention that her main oppo-
nents at the Senate hearings, musicians 
Frank Zappa (guitarist) and Dee Snider 
(vocalist for metal band Twisted Sister), 
are also concerned parents,” Walser stated 
in “Running with the Devil.” 
Toledo said metal is often used as a 
scapegoat. After the 1999 Columbine 
High School shooting in Colorado, fin-
gers were pointed at German metal band 
Rammstein and Goth music artist Mari-
lyn Manson because of the angry sound 
of their music, according to “Social Text,” 
an academic journal of social and cultural 
phenomena.
“In most circumstances, (stereotypes 
are) more or less incorrect,” Laidlaw said.
Toledo said some stereotypes he 
has observed are that metal heads are 
satanic and worship the devil and that 
they are angry, aggressive, unstable and 
destructive.
By Kaajal Morar
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“Basically what happens is that the 
people that come out, that are caught 
with drugs who went to jail, are not 
treated at all,” Woon said. “They’re 
still going to have that addiction so 
when they’re released, they’re going to 
find those drugs again, get caught with 
them again and get put back in jail.”
Woon said the organization wants to 
continue to breathe momentum into the 
cannabis movement by destigmatizing its use 
and eventually helping patients find places to 
medicate freely, without the risk of judgment 
and scrutiny by public enforcement.
The Movement
Removing the negative stigma 
attached to medical cannabis is im-
perative to the movement gaining any 
momentum, and Vazquez said it will 
be a process of public education and 
personal experience.
“There’s so much misinformation 
about cannabis,” she said. “The amount 
of pot that you need to smoke in order 
to die is impossible."
Vazquez said the human body has 
an endocannabinoid system, which 
helps regulate functions such as sleep, 
appetite, nausea and emotion, so it 
naturally produces enzymes very simi-
lar to tetrahydrocannabinol, or THC, 
the psychoactive ingredient found 
in cannabis.
“So when you add cannabis to a sys-
tem that may be malfunctioning, it can 
help regulate that,” she said. 
Vazquez also said the city of San 
Jose is more reasonable and support-
ive compared to Los Angeles, which 
has been involved in a two-year battle 
over ordinances used to govern their 
dispensaries.
“The city is definitely moving for-
ward,” she said.  “They aren’t really buy-
ing into the hype of reefer madness.”
If the city of San Jose were to im-
pose bans, limits and strict laws on dis-
pensaries and the way they operate, the 
people most affected would be medical 
cannabis patients.
The city of San Jose is in a peak 
moment of change, where the decision 
to embrace growth lies within the  city 
council. It has the power to serve as a so-
cial pioneer for the 56-year-old man who 
suffers from glaucoma, the mother of 
three battling cancer and the young man 
who was recently diagnosed with HIV.
San Jose can battle negative social 
stigma or sink into ‘reefer madness.’ 
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network fosters the exposure and discov-
ery of new products, brands and styling in-
sights across a large global audience.
The front page of the Polyvore web-
site offers a real-time summary of the most 
popular user-generated content throughout 
the site: “Top Products,” “Top Sets,” “Top 
Collections” and a “Zeitgeist” that lists the 
top 20 brands, sites, trends and celebri-
ties used in user-generated sets. Polyvore 
also showcases “Brands We Love,” “Great 
Places to Shop,” “Hot Trends,” “Celebrity 
Styles” and highlights “From the Polyvore 
blog” on the main home page. The newest 
section is an interactive forum called “Style 
Advice,” where users pose their burning 
fashion and beauty questions to the com-
munity. Polyvore reports that the average 
response time is four minutes.  
Polyvore offers an unprecedented 
level of direct engagement with real prod-
ucts and brands while its social features 
make it a powerful platform for the cre-
ation and distribution of user-generated 
advertising. Polyvore has recently forged 
partnerships with brands such as Calvin 
Klein, Barneys, Lancome, Zappos, Marc 
Jacobs and the Gap. Many of these brands 
use Polyvore’s technology to create con-
tests for users. Polyvore collects revenue 
in these partnerships and also sees returns 
from affiliate fees when users make pur-
chases through its site. 
Polyvore regularly hosts a series of 
collage competitions on the contest sec-
tion of its website. Official contests are 
determined by Polyvore to challenge its 
community to create sets with specific 
themes. Official contest winners are cho-
sen by Polyvore, receive a virtual trophy 
icon on their profile for bragging rights 
and may even garner tangible prizes for 
special contests. 
Two unique contests on Polyvore are 
open to public voting where winners are 
determined by user votes. “Community 
Choice Challenge” is where advertisers 
in partnership with the company may 
supply images toward Polyvore’s online 
community required to be used in their 
particular, one-day ensemble contest. 
In one of the latest challenges, “Color 
Outside of the Lines,” designer Diane 
von Furstenberg dared Polyvore users 
to create looks that mix and match dif-
ferent colors, patterns and styles: “Fuse 
stripes with florals, paisleys with plaid 
and bold geometric shapes with tribal 
prints,” von Furstenberg suggested on 
the Polyvore website. 
The other Polyvore contest open 
to public vote is called “Dress-A-Friend 
Fridays.” Each Friday, users have the op-
portunity to choose a friend and create 
an outfit they think their friend should 
wear. Contest participants often turn 
their friend’s current style toward the 
opposite extreme — preppy to edgy, 
tomboy to glamour or geeky to chic. 
As fashion magazine advertising bud-
gets  shrink, Polyvore is sitting pretty for 
2010 with $8.1 million in its second round 
of financing, according to an August 2009 
company press release.  The funding was 
invested by Matrix Partners, Benchmark 
Capital and Harrison Metal Capital and 
LinkedIn founder Reid Hoffman. 
Polyvore’s team of 13 works at its 
humble headquarters in Mountain 
View. Many members have previously 
led the development of powerful Web 
applications such as Yahoo! Pipes and 
Google Maps.
According to the Polyvore website, 
the company’s approach is to build plat-
forms and tools that harness the creativ-
ity of its user community and to further 
empower its users toward defining trends 
and expressing their point-of-view. 
“Polyvore represents a place that 
can help express our individual passions 
while discovering and sharing new ones 
together,” said Sukhinder Singh Cassidy, 
Polyvore’s new chief executive officer as 
of late February. “At the meeting place 
of style, community and commerce, we 
have an extraordinary opportunity to 
bring inspiration, aspiration and fun 
back into shopping online.”
Polyvore
Continued from Page 12
Cannabis
Continued from Page 19
Dharma Punx has five precepts 
or “teacher code ethics,” according to 
the Dharma Punx website. Tate said 
the last precept, refraining from in-
toxicants, links the 12 steps of recovery 
with Dharma Punx. By not following 
this precept, some will probably stray 
from the other precepts.
For the last part of the meeting, she 
told the group about her experience 
with Christianity. She said she didn’t 
believe in God. 
Even at five years old, Tate said 
she knew the concept of Santa Claus, 
like Christianity, defied reason for her. 
“Nothing was making sense,” Tate said. 
“It wasn’t adding up. I felt like there 
was something wrong with me.” 
Tate finished the meeting by an-
swering questions and continued the 
conversations she had before the med-
itation started. Some spoke to Tate 
afterward and thanked her for the 
guided meditation. Many told her they 
needed the meditation after the week 
they had.
During the meditation, when Tate 
asked people to focus on their breath-
ing, participants of the Dharma Punx 
meetings are asked to focus on the pres-
ent instead of entangling their minds in 
the past.  
“It’s attraction, not promotion,” 
Tate said about Dharma Punx. “All 
are welcome.”
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After a skirmish between two locals 
and a brush with a prophetic man, you’re 
ready for the calm of class. You trudge to 
the Engineering building, then to Dud-
ley Moorhead Hall. Next it’s over to the 
Student Union for lunch, only to meet 
with a few friends, not to spend egregious 
amounts of money on university-prepared 
food.  You and your friends munch on 
homemade recession PB&J’s, and dis-
cuss which movie to watch tonight — 
not costly theater movies, of course, but 
ones streamed online. Then a few more 
hours of class, with perhaps some study-
ing sprinkled in afterward — all before it’s 
time for a home-cooked meal, followed by 
cheap beer and a free movie with friends. 
One aspect of college life is social 
drinking. A recent Villanova University 
study showed that 70 to 80 percent of 
college students drink alcohol. This num-
ber probably did not drop because of 
the recession, but the quality of alcohol 
purchased by college students may have 
lowered substantially. Instead of pitching 
money together for Heineken, students 
could decide to buy less expensive beer 
such as Keystone Light.
However, there is a solution to this 
downgrade problem.
“I’ve brewed four batches of beer 
total,” said Aaron Cohen, a junior engi-
neering major whose brewing experience 
goes back a couple years.
Cohen said two of those batches had 
decent taste, one needed work and an-
other was fantastic.
“It was about the same cost as buying 
Bud Light," he said. "But the good beer was 
still better than Bud Light, and the really 
good one was far better than Bud Light.”
The process takes seven weeks, 
beginning with ordering the brew-
ing kits. Two weeks of condensation, 
fermentation and carbonation, and 
you can end up with a better beer at a 
cheaper price.
The best version of cheap is free. So, 
when it comes to nighttime entertain-
ment with a beer in hand, there’s nothing 
cheaper than a movie streamed online.
“I watched both Twilight movies 
online, because I’m not going to go pay 
and sit with a bunch of little screaming 
girls,” Henneman said. “So I watched it 
on crappy version. I honestly did not 
really know what all the actors looked 
like until I looked online afterwards.”
Your third beer is almost finished. 
The movie is done. You realize that, in 
reality, your life has not changed all that 
much since you moved home. You were 
able to relax and be with your friends, 
have a good beer with a stomach full of 
homemade lasagna, you've seen excit-
ing light rail action, you were able to 
spend some time with the family, and 
your wallet is a little heavier. 
What more could you ask for?
Well, maybe instead of a cloud 
lined with silver, you could find a cloud 
made of gold.
Laidlaw said metal is more empow-
ering than it is given credit.
“They’re not talking about tap-
pin’ no hos,” he said. “Mainstream rap 
and R&B enforce gender roles. Metal 
doesn’t give a shit about that.”
“Heavy metal is not simply a re-
cently invented genre label,” Walser 
stated in his novel. “Its meaning is in-
debted to the historical circulation of 
images, qualities, and metaphors, and 
it was applied to particular musical 
practices because it made social sense 
to do so.”
Metal tries to create a balanced 
image of good and evil, such as the 
yin-yang symbol, because they share 
an equal part in life, according to the 
American Nihilist website.
With so many misconceptions 
dancing around about the genre and 
its followers, it is no wonder that met-
al has such a bad name. This year when 
hundreds of metal heads will con-
gregate once again for another metal 
tour, think twice before stereotyping. 
There is more depth to be explored 
than meets the eye.
Empty Wallets
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TOP 10 REASONS  
TO STUDY ABROAD
“If you don’t do crazy things, crazy things 
don’t happen to you” is more than just a 
phrase, but a lifestyle to senior Business 
and Spanish major Frederick Spitz. 
Born and raised in Paris, France, this 
thrill-seeking foreign exchange student 
never turns down a chance to be spon-
taneous, even if it means traveling 6,000 
miles to an unfamiliar city.
It is 7:30 a.m. and Spitz wakes up to 
rock music. After showering and loading 
his bag with four classes worth of sup-
plies, he finds time for a quick breakfast.
The world traveler steps out of 
his Second Street apartment and into 
the city that, just a year ago, he hadn’t 
known existed. He makes his way to 
campus by foot, or weather permitting, 
by skateboard.
Spitz heads toward a political science 
class, and passes the ivy-covered tower that 
caught his eye while considering SJSU.  
At 10:30 a.m., the diverse scholar 
begins his favorite class – International 
Marketing. 
“I really love marketing,” Spitz said, 
who enjoys learning how it is different in 
every country.
He takes a break during his noon 
class, which includes an online video lec-
ture. The Spartan Smart Cart employee 
cooks himself lunch, while watching the 
lecture on his computer in the comfort of 
his home.
At 1:30 p.m., he strides to his final 
class of the day, Spanish, which he de-
scribes as his easiest class. While trek-
king across campus, he finds time to 
call his New York-based girlfriend.
He walks back to his apartment at 
3:30 p.m., passing the light rail, which 
reminds the world traveler of the 
benches in Versailles where his grand-
mother resides.
On a typical night, Spitz won’t be 
at a party, but instead recording his 
latest music talents at home. Univer-
sally understood, he said the language 
of music has no borders and needs 
no visa.
“Music is a big part of my life,” 
Spitz said. After he spent a year at 
music school in France and was a part 
of a musical group signed by a French 
label, and he said he appreciates 
all genres.
At 9 p.m., the six-foot brunette 
hits the Sport Club Fitness Center.
“Nine o’clock is perfect because 
that’s when everyone is leaving,” 
Spitz said, who has a specific workout 
regimen.
When he gets home, Spitz catches 
up on his class readings.
Frederick Spitz said he will be able 
to describe himself as “a citizen of the 
world,” as soon as he becomes fluent in 
Spanish, French and English, which he 
hopes to have mastered by the time he 
graduates in May.
By Rebecca Henderson
Have you ever wanted to travel 
the world and make new friends? 
Studying abroad can expand your 
horizons in a variety of ways: 
1. Opportunity: Students get a 
chance to start a new life and to 
see how others live.
2. Cultural awareness grows: It 
provides a chance to learn about 
other cultures and have confi-
dence to ask about things you do 
not know. 
3. Networking: Make new friends 
from all around the world and 
form strong connections that 
make long lasting relationships.
4. History: Witness it firsthand. 
Using sightseeing is a perfect way 
to revisit the past.
5. Food: Try a variety of cultural 
goodies that will tantalize your 
taste buds.
6. Language: Learn a new lingo, 
whether you are fluent in the 
language or not.
7. Travel: Journey to new places 
around the globe.
8. Education: Learn a new curric-
ulum or build on your education. 
9. Work: Enhance your career 
opportunities. 
10. Resume: Spice up your  
resume with your foreign travels.
By Jenn Elias
Citizen 
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Whether it is preparing a food drive 
at school, helping the needy at the 
Sacred Heart Community Center or 
donating blood at the American Red 
Cross, volunteering can have a huge 
impact on the community.
Community service is one way to 
dedicate your time and make a differ-
ence. It's a service where volunteers 
do not have to be members of a cer-
tain organization or travel around the 
world   to participate.
People and organizations are in 
our local community that need assis-
tance as well. 
Volunteering can take up time, 
but many tasks are less demanding 
that certain people can do. Only 
three out of every 100 people donate 
blood. It takes about 20 minutes and 
could save up to three lives.
Another way to donate time is by 
volunteering at Sacred Heart, a local 
organization that helps more than 
20,000 homeless people by provid-
ing food and other essentials. Those 
who prefer to stay on campus can 
start a food drive.
"I always like helping people out 
who are less fortunate," said Kristen 
Robinson, a junior forensic biology 
major who is a blood donator and 
volunteer. "Doing it with a humble 
spirit and not because you have to is 
a great feeling."
When we put another person 
before ourselves, it can make us real-
ize that what we have is more than 
enough.
Giving back to the community 
through volunteer work can be an 
opportunity to help others and also 
to find an appreciation for the life 
you live.
By Nicole Cimmarusti
Making Time Count
[Top] Photographer Briana Calderon |
Andrew Ridley (far right), a 23-year-old college student, not only donates his time, but whatever clothes or 
food he can bring in for the many men who wait for work outside a local hardware store in San Jose. 
[Left] Photographer Kirsten J. Aguilar |
Jamie Wood, an SJSU alumnus, helps the Sacred Heart Community Center build a garden bed that was part 
of a city-wide project in San Jose to plant a hundred gardens in the backyards of low-income families.
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Take a road trip
Streak through campus
Camp out on Tower Lawn with friends to watch the stars
Read a book for enjoyment, not one that is required for class
Learn a new skill, such as an instrument or art craft
Take the hot wings challenge at SmokeEaters
Volunteer at a local organization 
Take a drive down Pacific Coast Highway toward Los Angeles
Take an interesting class that isn’t required
Play freeze tag on campus with a large group of friends
Make out in the library
Watch a concert at the SJSU Event Center
Give up Facebook for a week
Try a new hairstyle; cut it all off, grow it out, or dye it a crazy color
Learn how to do your own taxes
Fall in love
Attend an event on campus that is out of your comfort zone
Study abroad
Go bungee jumping
Spend a weekend in Las Vegas with a group of friends
By Jen Nowell
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